KO

PUBLIC AFFAIRS

September 1, 2022

Linda Lamone

Administrator

Maryland State Board of Elections
151 West Street, Suite 200
Annapolis, MD 21401

Re: 2022 General Election Voter Education Campaign Report

Thank you for providing KO Public Affairs LLC with the opportunity to develop and manage a
statewide voter education marketing and public relations campaign for the 2022 Primary
Election. Under the approved scope of work for RFP D38B1600018, KO was charged with
developing a statewide campaign, including TV, radio, and digital advertising to inform Maryland
voters about how to participate in the election.

The campaign also included broad stakeholder engagement and earned media to reach
Maryland’s diverse communities and respond to any unforeseen issues that developed during
the campaign.

To achieve the objectives outlined in the RFP released by the Maryland State Board of Elections,
KO subcontracted with the following Maryland-based firms:

e Mission Media — a full-service advertising and marketing firm to assist with creative design,
campaign production and media buying.

e Sandy Hillman Communications — a public relations firm and woman-owned minority business
enterprise to assist with earned media and stakeholder engagement throughout the state.

o GreiBO — a public relations and marketing firm based in Baltimore to assist with stakeholder
outreach to the African American community statewide, including webinars, key influencer
messaging and social media.

o Cool & Associates — a full-service management consulting firm that brings Hispanic strategy,
workforce development, education, marketing and outreach to the forefront of any organization.
Veronica Cool and her team assisted with broad stakeholder outreach to the Latino community,
Spanish-speaking earned media, and translation of campaign materials.



o Campfire Communications — a full-service communications firm led by Henry Fawell working with
Hillman Communications on earned media, stakeholder outreach and rapid response during the
campaign.

Campaign Overview

Building on the team’s successful campaign in 2020, our team designed a campaign reminiscent
of the previous effort with updated animation, iconography and messaging that included
creative assets across traditional paid media channels — TV, radio, and print — and digital
platforms and social media. While the 2022 Primary Election was a return to “normal” in many
ways, it was imperative that we inform Marylanders about the redistricting process, how to
request a ballot and vote by mail, early voting and Election Day polling locations.

The campaign was segmented into three phases to deliver three general messages about the
election timeline and the voting process.

Phase 1: Register to Vote

The Register to Vote phase ran from May 23 through June 14 (a total of 23 days).
Primary messaging urged Marylanders to register to vote or update their voter
registration. Secondary messaging included information on redistricting, how to
register, the registration deadline and the ways to vote.

Phase 2: 3 Ways to Vote

The Ways to Vote phase ran from May 23 through June 14 (a total of 23 days).
Primary messaging highlighted the three ways to vote (early, by mail or dropbox
or in-person on Election Day). Secondary messaging promoted awareness around
redistricting and reminded voters to verify or update their voter information.

Phase 3: Voting Deadline

The Voting Deadline phase of the digital campaign ran from June 15 through July
19 at 8:00 pm (a total of 35 days). Primary messaging informed voters about the
various deadlines associated with the ways to vote (early, by mail or dropbox, and
on election day). Secondary messaging also reminded voters to find their polling
locations and have a plan to cast their ballot.

Throughout the campaign, earned media and stakeholder outreach complemented paid media,
reinforcing and extending the reach of essential election-related information. This effort was
critical to proactively informing the public about the redistricting process.

Between May 23 and August 1, the public relations team proactively issued nine news releases
and responded to daily inquiries from journalists and stakeholders located throughout Maryland.
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Dozens of media interviews were secured with English and Spanish language media outlets, and
direct community outreach events hosted in both English and Spanish ensured key messages
reached voters in throughout the state.

Paid Media

A paid media campaign was used to educate voters about the Maryland Primary Election, held
onJuly 19, 2022. The campaign messaging educated voters on registration, the three ways to
vote (early, by mail or drop box, or on Election Day), and the various deadlines associated with
each. Supplemental messaging used in the Digital Campaign included building awareness around
redistricting, updating voter information and locating polling locations.

Creative assets for the campaign were designed to inform voters with important information
and deadlines during the election and bring voters to Board of Election’s MD Votes webpage for
more information. The webpage - www.elections.maryland.gov/2022 - was intended to serve as
a central communications hub for the campaign and included iconography consistent with the
paid media campaign.

Overall Allocation:

Medium % Allocation
TV 12.22%
Radio 12.22%
Print 24.45%
Digital 51.10%
Total 100.00%

Traditional Media Overview (TV, Radio & Print)

TV, radio and print media channels were used to broaden the reach of the campaign and create
holistic awareness for the campaign across mediums. Budgets were distributed across channels
to ensure the messaging had a wide reach across the state of Maryland. Key outlets were
selected in each of Maryland's core markets based on their reach/coverage across the state.

The traditional media messaging focused on highlighting the three ways to vote and the
deadlines associated with each. One TV spot was produced to responsibly manage the
production budget, along with radio, print and digital assets. Most traditional media ads ran
between June 20 through July 14 through the Early Voting process.


http://www.elections.maryland.gov/2022

TV Allocation

~ WBOC Eastern Shore 31 16%
WBAL \ Baltimore 30 37.7%
WRC DC 27 36.03%
WDVM Hagerstown 34 10.09%
Total - 122 100%
Radio Allocation

WYPR Baltimore 65 (15-second underwriting) 18.29%
WBAL/98 Rock Baltimore 140 (across both stations) 16.88%
WCAO-AM (Gospel) - 55
. . . WPOC-FM (Country) - 40
iHeart Media Baltimore WQSR-FM (Adult Hits) - 38 8.55%
WZFT-FM (Mainstream) - 28
WHUR DC 15 8.69%
WAMU/WRAU DC/Salisbury 132 (15-second underwriting) 26.56%
WTOP DC/Western MD 113 21.04%
Total — 626 100.00%

Paid Digital Overview

The digital campaign ran from May 23 to July 19, at 8:00 pm to support the Maryland State

Board of Election’s voter education and awareness efforts for the 2022 Gubernatorial Primary
Election. The campaign utilized a multi-channel approach, employing phased messaging, to reach

adults across the state of Maryland.
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Targeting was segmented based on regional populations to ensure all Marylanders were
targeted equally. The Digital campaign provided the most flexibility for the campaign’s
segmented approach and three phases:

o Register to Vote: Ads were served to adults 18+, excluding the list of registered voters
provided by the Board of Elections.

e Ways to Vote: Ads were served to the provided list of registered voters.
e Voting Deadline: Ads were served to all adults 18+.

For all phases of the campaign, messaging points associated with deadlines were removed from
the campaign once the deadline passed.

Paid Digital Media Performance
Highlights:

e Digital ads garnered 16,879,391 impressions, 230,248 clicks, and 7,999,545 video plays.

e Campaigns drove a total of 170,330 users to the Voter Resources landing page. The
average time spent on the page was significant at 02:03 minutes.

e Facebook & Instagram proved the most successful means of driving impression volume,
while Google Search proved the most successful means of driving engaged traffic to the
site.

e Across channels, users residing in the Central region of Maryland were most likely to click
through ads to the site when presented with them. Users grew increasingly likely to click
through ads as the election approached.

Digital Media Performance by Channel

Channel Clicks Video Plays Impressions CPM
Google Search 134,616 — 370,427 $74.82
Google Display 72,236 — 4,365,224 $7.64

Facebook & Instagram 22,135 5,763,391 9,795,563 $3.32

YouTube 1,261 2,236,154 2,348,172 $4.25

Total 230,248 7,999,545 16,879,386 $6.14

Digital Media Performance by Market



Central 37,486 3,231,944 6,269,250 $4.37
Southern 35,433 3,000,231 6,168,249 $4.27
Western 8,156 804,393 1,638,978 $4.60
Northern 5,666 471,708 987,990 7 $4.35
Eastern 4,810 436,173 928,005 $4.60

Digital Budget Breakdown

Google Display 32.18%
Facebook &
Instagram 31.43%
Google Search 26.76%
YouTube 9.63%
Total 100.00%
Channel
Central 39.18%
Southern 37.75%
Western 10.79%
Northern 6.16%
Eastern 6.12%
Total 100.0%
Market

Google Performance



e Google Search text ads were served to users searching voting queries across Google.
Google Search saw the highest overall performance driving the most clicks to the website
(134,616), as users proved most likely to click through search ads (36.34%) at the lowest
cost (50.21). Budget was reallocated to this channel throughout the campaign, due to
high performance.

e Google Search ads garnered just over one-third of total impression share. Throughout the
campaign, ads appeared at the top of search engine results over 80% of the time, due to
high ad quality score.

e The top click-driving search keywords were ‘voting,” ‘vote,” ‘early voting Maryland,’
‘Maryland primary election,” and ‘vote by mail.’

e Google Display static ads were served to users browsing websites across the internet.
Like Search, users clicked through Display ads at an above-average rate (1.65%) and low
cost (50.46).

e 15-second skippable and 6-second bumper ads, adapted from TV creative, were served
across YouTube, to users watching video content.

e 15-second ads saw high engagement garnering 436,364 views at an above-average rate
(36.35%), meaning they were viewed to completion or clicked that many times.

Facebook and Instagram Performance

e Static and video ads were served across Facebook & Instagram, to users browsing their
social feeds. Facebook & Instagram ads reached total of 2,029,047 users, driving the
most impressions (9,795,563) at the lowest CPM ($3.32).

e Social ads garnered 1,547 post reactions, 698 post shares, and 148 post saves. Static and
video ads were served to fill the maximum number of ad placements. Overall, video ads
saw higher performance.

e Across platforms, users proved more likely to click through to the site from ads served on
Instagram than those served on Facebook.

Digital Media Website Performance

Channel Sessions ‘ Users Bounce Rate Pages / Session A‘Bgu'::;:bn
Google Search 146,510 111,177 72.78% 1.56 00:00:59
Google Display 55,659 37,436 84.95% 1.26 00:00:31

Facebook/Instagram 21,914 21,150 86.83% 1.17 00:00:10

YouTube 633 567 86.26% 1.24 00:00:29

Total 224,716 170,330 77.21% 1.45 00:00:37

Digital Media Website Performance



e Digital campaigns drove a total of 170,330 users to the Voter Resources landing page,
resulting in 327,446 pageviews across the site. Most users entered the site via mobile
device.

e Throughout the campaign, over 85% of campaign users were classified as new, meaning
they successfully reached users who had not accessed the state’s voter resources in the
past 30 days.

e Google Search drove the most campaign traffic (65.20%) and consistently led to the
overall highest on-site engagement.

e Digital campaigns led to about half of total Voter Resources landing page views
(235,323). Campaign users saw high overall engagement averaging slightly longer times
on pages than non-campaign users (2:03).

e Aside from the landing page, campaign users most often viewed the Voting, Candidacy,
and Voter Registration pages.

Digital Market Breakdown

County Area: Central Eastern Northern Western Southern
Baltimore Dorchester Harford Allegany Montgomery
Anne Arundel Somerset Cecil Carroll St. Mary's
Howard Wicomico Washington Calvert
Baltimore City Caroline Frederick Prince George's
Kent Garrett Charles
Queen Anne's
Talbot
Worcester
Total Population: 2,351,417 353,679 358,206 678,157 2,278,619
Budget Allocation: 39% 6% 6% 1% 38%

Public Relations and Stakeholder Outreach

To supplement the paid media campaign, KO collaborated with Sandy Hillman Communications,
Veronica Cool & Associates, GreiBO, and Campfire Communications to implement an extensive
media relations and stakeholder engagement campaign to provide Maryland voters with critical
information about the 2022 Primary Election — and respond in real time to misinformation and
current events. The media relations and stakeholder communications effort played a critical role
educating Marylanders about the redistricting process and the canvassing delay for the vote by
mail ballots.

The outreach program included nine proactive press releases and consistent, credible outreach
to more than 470 journalists and 3,300 stakeholders located throughout the state. In all, the
earned media program generated more than 850 news stories designed to educate state voters
about key aspects of the election process.

The comprehensive media list developed by the communications team included print, broadcast
and digital news outlets located in every market in the state as well as journalists reporting in



both English and Spanish. To maximize reach, the list incorporated Maryland’s largest media
organizations and its smallest community-based news outlets. In addition to its proactive
messaging efforts, the media relations team developed written responses and coordinated
interviews in response to daily inquiries throughout the course of the election process. These
efforts were essential in ensuring Maryland voters in every part of the state received accurate
and timely election information.

The stakeholder outreach campaign expanded on paid and earned media efforts to reach and
engage groups representing Maryland’s African American, Latino, AAPI, Disability, and LGBTQ+
communities as well as the state’s non-profit, business, religious and faith-based organizations,
and veterans, seniors, homeless, justice-involved, and other difficult-to-reach communities.
GreiBO produced a series of online influencer videos/messages, utilized sound trucks, and
hosted several events including at the African American Heritage Festival (AFRAM) and Pride
Festival to reach Black and LGBTQ+ voters across the state. Cool & Associates used paid media,
earned media, online influencers and hosted a series of events to communicate with Latino
voters throughout the state.

The communications team provided regular updates to each member of its stakeholder list and
hosted, supported, and staffed virtual and live events to directly convey voter-centric
information with Marylanders.
Press Releases

1. Tomorrow Is Election Day (PDF) - 7/18/2022

2. Today is Final Day of Early Voting for Primary Election (PDF) - 7/14/2022

3. Mail-In Ballot Deadlines Approach; Early Voting Continues until July 14 (PDF) - 7/11/2022

4. Early Voting Begins (PDF) (en espafiol) - 7/6/2022

5. Deadline to Register, Change Party Affiliation, Update Address to Vote before 2022
Primary Election is June 28 (PDF) - 6/27/2022

6. Mail-In Ballot Packets to Begin Arriving This Week; Ballot Boxes Open Statewide (PDF) -
6/13/2022

7. Voter Registration (PDF)(en espafiol) - 5/26/2022

8. Maryland State Board of Elections Administrator Releases Statement on Recent Court of
Appeals Decision; Announces New Election Timeline (PDF) - 3/21/2022

9. Maryland State Board of Elections Begins Sending Mail-In Ballot Request Forms in
Advance of 2022 Primary Election (PDF) - 1/31/2022


https://www.elections.maryland.gov/press_room/documents/7-18-2022_ElectionDayTomorrow.pdf
https://www.elections.maryland.gov/press_room/documents/07_FinalDayofEarlyVoting.pdf
https://www.elections.maryland.gov/press_room/documents/06_Mail-in%20Ballot%20Deadlines%207-11-2022.pdf
https://www.elections.maryland.gov/press_room/documents/05_22P_Early%20Voting.pdf
https://www.elections.maryland.gov/press_room/documents/05_SP_Early%20Voting_SP_7.6.22.pdf
https://www.elections.maryland.gov/press_room/documents/RegisterAffiliationAddressDeadline.pdf
https://www.elections.maryland.gov/press_room/documents/RegisterAffiliationAddressDeadline.pdf
https://www.elections.maryland.gov/press_room/documents/Mailed_Ballots_Boxes.pdf
https://www.elections.maryland.gov/press_room/documents/22Voter%20Lookup_Registration_Press%20Release.pdf
https://www.elections.maryland.gov/press_room/documents/22Voter%20Lookup_Registration_Spanish.pdf
https://www.elections.maryland.gov/press_room/documents/2022%20Primary%20Dates%20Statement%203-21-22.pdf
https://www.elections.maryland.gov/press_room/documents/2022%20Primary%20Dates%20Statement%203-21-22.pdf
https://www.elections.maryland.gov/press_room/SBE%20mail%20primary%20ballot%20request%20forms%201-31.pdf
https://www.elections.maryland.gov/press_room/SBE%20mail%20primary%20ballot%20request%20forms%201-31.pdf

Targeted Stakeholder Outreach:

Working with Cool & Associates, the campaign team managed a nine-week Hispanic outreach

campaign to inform eligible members of the Hispanic community how to vote in the Maryland
2022 Primary Election. Conservatively, the campaign yielded 2,847,623 impressions across the
State of Maryland.

The campaign reached Spanish speakers through an extensive outreach campaign to various
stakeholders via traditional media, special events, influencer amplification and community
outreach, coupled with nontraditional grassroot efforts including text, WhatsApp and social
media engagement. The outreach included interviews and presentations on various Hispanic
media platforms, paid and earned, across the State of Maryland and the Greater Washington
Metropolitan area (predominantly Montgomery and Prince George’s Counties.)

The outreach included:

Media Outreach -- Translating and distributing State Board of Elections press releases
and media advisories to 57 media partners, often within the same day as the efforts to
the English-speaking partners. Procuring and facilitating 9 interviews with Dr. Gilberto
Zelaya, the designated Spanish-speaking spokesperson to increase impact and voter
awareness. Veronica Cool also served as a media spokesperson. These efforts yielded
over 20 media placements across various Spanish media platforms.

Stakeholder Outreach & Events — Engaging and informing 675 stakeholders and
community organizations that actively serve thousands of Latinos and Spanish-speakers
throughout the State of Maryland using traditional methods such as email, as well as
through special events. On behalf of the campaign, Cool participated in and hosted a
total of four special events, including the Latino Providers Network June Resource
Meeting with Dr. Gilberto Zelaya, hosting more than 166 attendees.

The campaign also executed a virtual event “Su Voto Importa. Sepa Cémo Votar.” via
Facebook Live, conducted in Spanish, with the goal of disseminating information about
the 2022 Maryland Primary Elections throughout the state. The informative panel
featured Dr. Gilberto Zelaya, Community Engagement/Public Relations Officer of the
Montgomery County Board of Elections, Dr. Gabriela Lemus, Executive Director of
Maryland Latinos Unidos, Ramén Palencia-Calvo, Director of Chispa Maryland, and
Francisco “Chele” Gonzalez of the popular Latino morning show “Los Reyes de la
Mafiana” on La Nueva 87.7 FM.

Influencers & Digital Community Outreach — Amplifying reach and impact of outreach
efforts by using nontraditional grassroots methods, including partnering with influencers
and activating digital community outreach across prevalent social platforms, and
engaging with stakeholders via WhatsApp, text, Facebook Groups and Messenger.
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Content Development, Creative Design Support — Developing content to effectively
engage Spanish-speakers across various platforms, creating video assets featuring key
Maryland influencers to support outreach efforts and more deeply engage the Maryland
Latino community in the electoral process.

Translations & Transcreations — Transcreating over 30 creative assets, including print ads,

icons, 3 phases of digital ads, SBE video subtitles, radio scripts and media interview
talking points.
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PAID MEDIA - SBE OUTREACH 2022

PLATFORM Description Impressions/Reach
TV
Telemundo :30 sec spots (B) 110,000
RADIO
" :15 sec radio spot (40)
Radio Pod 105,000
1o Poder :30 sec radio spot (133) !
PRINT
Ad size: 1/4 pg., 5.33"x10" - Frequency: 4x
Facebook post : (2)
El Tiempo Lating Print + Digital (1) Video on Facebook 103,971
300x250 Big box on www.eltiempolatino.com - Frequency: 3 weeks
Full page color ad
Mundo Latino Print + Digital Publication Open Editorial 318,302
Article
FB Live streaming event
INFLUENCERS
3 daily mentions in “Los Reyes de la Mafana®
Weekly posts in Cesar Garcia’s and Chelegonzalez’ Instagram
Chele Gonzalez 50 spots 172,538
3 interviews (3-5 minutes)
IG + FB. Radio 87.7
Instagram stories + reels
TikTok videos
Jenmy The Voice Facebook posts 1,237,938
Twitter posts
Pinterest post
15 second Video Pre-Roll on all Live Streaming. {1 per weekday)
) 30 sec Pre-Roll on Podcast (1 per weekday)
Ml Melend 26,320
nagros Lelences 2 % 30 sec spots or 4 x 15 sec (video or audio) per weekday
Shares on Agenda DC / El Tiempo Latino
Weekly Post
Somos Baltimore Latino/Pedro Palon W::k:: \l'?dei)s 72,475
Walkiria Pool-Faith outreach Weekly WhatsApp Message posted to CAF ‘s faith-based Network 37,500
Centro de Apoyo Familiar - Facebook, Newsletter, Radio
PAID MEDIA TOTAL 2,184,044
STAKEHOLDERS OUTREACH
E Description Reach
Emnails Same s.takeholders were engaged via email throughout 8 weeks of the 4,392
campaign
Event Outreach- Cool Su Voto Importa. Sepa Cémao Votar. 2,234
WhatsApp messages CAF 200 Faith Leaders 3x, Average Congregation size 50 30,000
Partner Outreach - Sampling
Sergio Polanco Eblast 6/27 Bilingual Ehlas.t was sent to stakeholders reminding people about 23,000
the deadline to Register
) ) 6/27 Bilingual Eblast was sent to stakeholders reminding people about
(Agencia Montesinos . . 1
the deadline to Register
Community Group ELL English 6/27 Bilingual Eblast was sent to stakeholders reminding people about 1
Language Learners the deadline to Register
Maryland Latinos Unidos ::;2 Bilingual Eblast was sent to stakeholders detailing the 3 ways to 394
Sergio Polanco Eblast ?,1’1.3 Bilingual Eblast was sent to stakeholders informing about early 23,000
voting
Sergio Polanco Eblast ;,:;8 Bilingual Eblast was sent to stakehaolders reminding about Election 23000
Fh Posts and Groups - Sampling Most organizations posted multiple times throughout the campaign - 557,557
only counting 1x
STAKEHOLDER ESTIMATED REACH 663,579

TOTAL ESTIMATED LATINO OUTREACH

2,847,623
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Campaign Creative Index

Television :30
View ad here: https://app.box.com/s/z4mck35kizg9s2upu78w2x11gbjsopgh/file/973664706811

Maryland Primary Election

JULY19TH

A S b

Digital :15
View here: https://app.box.com/s/z4mck35kizg9s2upu78w2x11gbjsopgh/file/973660890771

Radio :30
Listen here: https://app.box.com/s/z4mck35kizg9s2upu78w2x11abjsopgh/file/973662277457

TV Screen Shots below:

Maryland Primary Election

JULY19TH

A S b
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https://app.box.com/s/z4mck35kizq9s2upu78w2x11qbjsopgh/file/973664706811
https://app.box.com/s/z4mck35kizq9s2upu78w2x11qbjsopgh/file/973660890771
https://app.box.com/s/z4mck35kizq9s2upu78w2x11qbjsopgh/file/973662277457
https://app.box.com/s/z4mck35kizq9s2upu78w2x11qbjsopgh/file/973664706811
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r712 Request a ballot

¢ " by July 12th.
%‘,.: <[ by July

Postmarkit,
or placeitin
a dropbox by

'~ (B -
1%5.': — July 19th.

Or...

Vote on
Election Day,
July 19th,

by 8 p.m.

[+ =X

ELECTIONS.MARYLAND.GOV/2022
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ELECTIONS.MARYLAND.GOV/2022

Voter Registration 4  Election Information Voting Locations

;po;ﬂ

Maryland Votes AFRAM Highlights:
View here: https://app.box.com/s/061z0char7mglzghafillzzdlsmlg8z1/file/1010747422453

3 Ways to Vote :60 Audio
Listen here: https://app.box.com/s/061z0chgr7mglzghafil1zzdlsmlg8z1/file/1010746645150

Digital Assets

PHASE |: REGISTER TO VOTE

!m, . Maryland State Board of Maryland State Board of
The Maryland Make sure your Elections & . X EI::tMiumome o sis 3¢
Primary registration is Sponsored - Paid for by Maryland Sponsored - Paid for by Maryland
Electionis up to date by Gesta Bonsd of.. @ State Board of .
AN n_n The Maryland Gubernatorial Primary Election is Political district boundaries have changed.
K .\ 1 [ SN July 19th. Register to vote by June 28th. Check your district, and register to vote by June
| . I‘!nl | I.'g i‘!hl e 28th
| | | -2022- # Confirmed organization Mo vores |
: J ULY 1 9 | 4 J UN E 28 = -2022- i Confirmed organization
| ‘//_'- * r y 4
- Th?, J‘:arylaud Makie surf yulur
rimary registration is
Electionis up to date by o Ma§(e s_ure your
A o ) registration ic up to date by
WU o
= i
) JULY19 JUNE 28 e -“'
'MDVOTES RS |
“wz2- i ‘ %/ | JUNE 28
The Maryland Areyou Submit or |
Primary registered update your
Electionis TOVOTE? registration by
P = =2 Maryland State Board of
L0 - elections.maryland.gov
el el i [omvom) Rt Ve Lasn asire
|

JULY 19

Facebook & Instagram

Google Responsive Display
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https://app.box.com/s/061z0chqr7mglzqhafil1zzdlsmlg8z1/file/1010747422453
https://app.box.com/s/061z0chqr7mglzqhafil1zzdlsmlg8z1/file/1010746645150

PHASE II: WAYS TO VOTE

Maryland State Board of
@ Elections ® - X ::cr{il::: :m: Board of

Sponsored - Paid for by The
Maryland State Boar... - &

Avoid the lines. = X

VOTE BY MAIL.

Sponsored - Paid for by The
Maryland State Boar.

The Maryland
Primary
Electionis

The Maryland Primary Election is July 19th.
Vote early, by mail or dropbox, or on election
day.

How will you vote? Vote early July 7-14. Vote by
mail or dropbox. Vote on election day July 19.

i Confirmed organization

| JULY 19
‘ e ﬁ [ 1.Vote 2. Vote by 3.Vote on 1. Vote
T T e nige’ early
N =gt ""E”
Juy | | suvas i .-‘fhl.;
1. Vote 2.Vote by 3.Voteon
early mail or Election Day
dropbox by 8 p.m.

- - elections.maryland.gov ectonaminsiand. g

=S e, Voo o L
| JULY 19

Facebook & Instagram
Google Responsive Display
PHASE Ill: VOTING DEADLINE
-
1% ™\ Maryland State Board of £\ Maryland State Board of
The Mar}'land @ s!:c"?'?::opa'i for by Maryland - X @ E;I::cn'sl:::?lum far by Maryland o X
Primary Vote safel State Board of...- @ State Board of .. @
Electionis and securely. Are you ready to vote by July 19th? Register o Vote by mail, dropbox, or locate the polling
S verify your voter information by June 28th. center nearest you. Voting closes July 19th at 8

pm.

=l

JuLy1g |

The Maryland Vote safely.
Primary Vote securely.
Electionis
st
JULY19

Ballots mustbe | N
pnslmarked or elections.maryland.gov
placedina Gubernatorial Primary Learn more elections.maryland.gov

dropbox by Sl Election Vote Now Learn more

8p.m.on

JULY 19 Facebook & Instagram

Google Responsive Display
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Social Media, In-Person Activations & Online Events (examples)

| itslanarae - Follow
The Remix Bros - Vole Viote Vote

,* itslanarae Ok MD let's go!! This is a friendly {and important)
reminder that you have 3 Ways to Vote: Vote Early, Vote by
MalljDrephax or Vote on Elaction Day by 8 P.M. Election Day is
July 19th!!

Here's 4 tips:
® Avoid Lines. Vote by Mail, i@
® Make Sure Your Registration is Up-to-Date +/

@ Mark these dates on your calendar (new) and set a digital

calendar reminder! 2

® Visit: www.elections.maryland.gov for more information 1

2.Vote by 3.Voteon @md_sbe
mail or Election Day
dropbox by 8 p.m. Share this post or tag a friend <8

)
@

P | #vote #mdvotes #rustedinfo2022 #md #mdvotes #ad
3 #bmore #baltimore #share #save ke #news

-OQ‘? W

timothyfletcher_ & - Following
Original Audio

timothyfletcher_ & JULY 19th MARYLAND anyone and
EVERYOME !! that's eligible to vote & should get up and DO
IT!le the changes that you want to see <« STARTS WITH YOU
1st &

for more information go to this link & elections.maryland.gov
#mdvotes #trustedinfo2022 #greiBO #ad

2wt
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@ Cool & Associates LLC shared a lin

Su Voto
Importa.
Sepa Como Votar.

Fransisens Chole Oabriela Gliberte Zelaya, Ph.D,
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|Las elecciones en Maryland se acercan
y suvoto importa!

&Usted sabe sl callfica para votar?

sEntiende el proceso de inscripcién para las
elecciones primarias?

Huestro panel de expertos contzstard todas sus
pregquntas para que pueda park ciparen las
elecciones de Maryland.

V- @

iLas elecciones primarias en Maryland se acercan {jel 19 de julio!) y su voto importal
;Usted sabe si califica para votar? ;Entiende el proceso de inscripcion p... See more

o Like [ Comment & Share

Mera | Thank You - jMuchisimas

22- Gracias!

Manténganse Informados y Conectados

Para informacién actualizada,
visite la pagina web de la Junta
Estatal Electoral de Maryland:
https://
www.elections.maryland.gov/
Namero de teléfono

de la Junta Estatal

Electoral de Maryland:

(410) 269-2840
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Somos Baltimore Latino e
July 113t 9:00 PM - @

Elecciones Primarias en Maryland

SABIAS QUE HAY 3 MANERAS DE VOTAR?

1. Vote con Anticipacién, en un centro de su condado o ciudad, del 7 al 14 de julio.
Conoce aqui la lista completa de centros de votacién anticipada disponibles:
https://elections.maryland.gov/elections/2022/2022_Early

2. Vote por Correo. Solicite una papeleta hasta el 12 de julio. Enviela por correo o depositela en
un buzén electoral hasta el 19 de julio.

Haz click aqui para solicitar la papeleta: https://voterservices-elections-maryland-
gov.translate.go..

3. Vote el Dia de la Eleccién: 19 de Julio

#VotaMaryland #VotoLatino #Primarias2022 #5ponsored

Maryland State Board of Elections

VOTA
-2022-

3.Voteel

1. Vote con 2.Vote por
anticipacion correo o Dia de la Eleccion

buzdn electoral  antes de las8 p.m.

= Mo e
Jull = it
L ?!.E} S

Pedro A. Palomina is & feeling thankful with Cris Oviedo and 42 others,
-31 July 6.2t 923 PM - @

Este jueves 7 comienzan las votaciones anticipadas en Maryland y nuestro periédico dedica la
portada de julic a este importante tema. Amigos y amigas les comparto la edicién digital:
https://minewspaper.com/newspaper

Compartanla por favor!!
¥ gracias a quienes forman parte de una u otra forma en hacer realidad cada edicién de Mundo

Latino, Newspaper of Baltimore ,

IMUND@ LATING

i [yt Gy Nangapa

ELECCIONES PRIMARIAS: 19 DE JULIO
ELECCIONES GENERALES: 8 DE NOVIEMBRE

oo StateFarm

STREETS Harket /

AR <o
s tu blaestar (240) 3043129
= AUTO - CASA - VIDA

jennythevoice 19h
Paid partnership &

© MARYLAND

@MD_SBE

TOLIA8 JaiaI0

Xodaqosa

jennythevoice

Llegé el momento! Mafiana 19 de Julices el diadela ...

I SIANT » Diamond Mind 2 md_sbe
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Samuel Galvez
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Dr. Gilberta Zelaya . . M\hgmsMelén:’ q‘
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Sintoniza 1600 AM, biiscanos en FB, Twitter & Insta

@ Milagros Meléndez Now
Jul.7at 17:58 - @

Sabes que hay tres maneras para votar en las
primarias de Maryland. Aqui te explico!

#SepaComoVotar #5uVotolmporta #MarylandVota
#VotolLatino #VoteXMaryland #Primarias2022

m u *Use tinta Negra. Firme ol sobre de develucién,
1 z Solicite una
(rapvleta hasta el

ledr: julio.

cuviela por correo
;JL* ) g p Y Milagros Meléndez Now
\.._l,_ con matasellos. ¥ G oo

Las elecciones en Maryland son el 19 dej...

Ly
I -

dez Now - Marylan
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| Chelegonzalez
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En Maryland yz puedes votar de forma temprana en las elecciones primarias, tienes de el 72l 14
de Julio quieres saber adonde te taca votar te dejo el enlace para que consultes tu centro de
vatacién

ctions.maryland.gov/../2022_Early%20Voting...

ai Cesar Garcia Radio
28jun. - Q

Hoy 28 de junio ! es ultimo dia para inscribirte y
votar en las primarias de Maryland este 19 de
julio, puedes hacerlo en linea en www.el... Ver mas

i Cesar Garcia Radio
4h-Q

¢Ya estas listo para las elecciones primarias en
Maryland?

£Ya estas listo para las elecciones
primarias en Maryland?,
para mas informacion visita:

&
L

www.elections.maryland.gov/2022
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Yesterday at 12:53 PM - @

Este Viernes 8 de julio, 2022 - a las 9am, aprenda todas las herramientas que
necesita para estas elecciones! Fabook Live: https://fb.me/e/4euT1quHG

#sepacomovotar #suvotoimporta #marylandvota #votolatino #VotoxMaryland

#primarias2022

Su Voto
Importa.

y su voto importa!

¢Usted sabe si califica para votar?

< Entiende el proceso de inscripcién para las

elecciones primarias?

Nuestro panel de expertos contestard todas sus
preguntas para que pueda participar en las

elecciones de Maryland.

Sepa Cémo Votar.

iLas elecciones en Maryland se acercan

Jumta de Elecciones
Unidos Cendado de M

Gitberto Zetaya, Ph.D.
amigomery

viernes, s pesuLior9aM (I

CAF
@car

Manana es el dia

/VoterSearch

#SuVotoEsSuVoz #Marylandvota #votolatino

o

1.Vote con

buzdn electoral

2. Vote por

Mon, at 09:22 - @

Encuentra donde votar aqui:
https://voterservices.elections.maryland.gov

£

correoo

3.Voteel
Dia de la Eleccién
antes de las 8 p.m.

il
7-14
JuLig

19 DE
JuLio

Printed Media Articles & Ads

L]

Ouiéncs pucshen aplicar pars sce velustasion ol
din de bas lecciones y cuiles son bos requisites?

ol o correo sin necesidad de presentar uns
justificaciin y votar desde
primarias de julic, también puede hacerlo

csa e s eloccionss

Sitienen
bos misevas para registrane pa. vous, ser ciudadam
americana, mayor de 16 afoc y vivir en el Estada de
Mary

Para los que viven en ol Condado de Mosigommery

texto con s galabra, “VPC™
ol

prepirense. lean sus docurmentos, hagan
Envestigacion pars presentarse parm votar ] din de
Inclecién, sin ofvidar que tenemos res opeiones:
votar por carrea, vatacsin sntcipads o ol mismo &
de la elecciin.

D Gilberto Zelaya:

REPORTAJE

"Me da mucho orgullo trabujar para mi comunidad como portavoz- Director de Asuntos Comunitarios de la

Junta Estatal del Estado de Marpland™
Bov: Roey Moniesimss Periodicta

Este 2022, ex un o de clecciones en todb el estad
de Maryland y oddos s ressdentes chegibles, pocrin
volar e s slecciin peimar programad para ¢l
précima 19 de julin, donde sc realizasin lns
ebecciones para. cbegt 8 Jos candidatos por cads
partide al Congreso de los Estsdos Unidas, ademia
e ello, slgunas cargos esttales, enie los que
destacan el Cargo para Gebernador de Maryland
acimisma, s eligen tocos los excafos de b

comprtimos tod I informacion de quienes estarin
participando pars el o 19 de Julio, con s0lo.
darun clic en el siguiemme evlace:

bitpa e choctions maryland gonchections 2022
primary_candidstes/gen_cand_lists 2022_1_ALL,
Beml

Pero, pars peofundizar en todo ko que conlleva ls
planifeaciin en cada eleceibn, Musdo Lating
fd de comversar e

Flectora] del Condade de Montgomery quien nos
explicd todo sabre esta prinima jornads clectoral.

b primern gencrasion salvadorsio- americona y me
da mucho ongulla trshajar dede el afio 2003, para
i comunidad en el Estado de Maryland.

Ademss, tenga el placer d pertenerer a 1 Junta
Flectora] del Condado de Moatgomery y say cl
portavaz. Director de Asunics Commitaris, pero

Parm mis informacién. visite B
Estada en wirw.elections.

papslcta y e ko o

B e el il e

en cuenta I salcitud, dehers pasar in proceso de
capacitacién.

e pupein & 1 Fon
Elestoral que Je corresponae.

Asegiirese de devolverla en los buzones dispanibles
en s conda
Votacion temprana en persosa: Pusdes votar

También
que Bmestros jienes nocesitan en sis imstimciones
Fara poder gradssrse.

informaciin ms importamte que
tener en cuenta pars as eleceiones

i poc corren: (1 focha lirite para
iy précimo 17 de Julio). Todos los

del 7al 14

Vitacién en perscn el dia de las cleccicnes:
Las eleccicnes primarias son ¢l martes 19 de julio'y.
52 iene previste que los centros de votaciin estin
shiertos desde los 7 m. hasta las B pum

iCom que menssje se despids de mestros lectores de
Mundo Latine Newspaper? Io que es chave,

participen, ya que. para participar. necesitan
pars voar,  patir de €20, poc Favar,

marylnd_gov pars verificar s registr, encomrar s
arscor g sy
e, cam

fambiér represento In Jumta Extatal del Estado de
Maryland

iCuil

De o contrario, exisie eira manera d reconfimar

mprende, del 7 al 14 de junio, o el
s i de In clccién. el 19 e julio.

£Coll e 1a importaniade sl vtar y coma

primarias?
T icipar en estos

an medo que educa a nuesiz comunidad.

o e |nfum\xmn esto se refere a revisar
lasic 5 ya s s (nomrs,

préximo
enartes: 19 d julio, primero, las persamas deber
nseribirse para. votar, o parte de eso, 2 Justa
Electoral donds vive, va a procesar I solicinud, van
 comfirmar y o afirmr. que los datos que usted
samete son vlidos, al panio de confinzar,

emviaran una ot fiacicn, que ya et inscsits coma
0 volanie en ¢l estado de Maryland, loque le
ermitis las siguienies tres opcianes:

1. Votar pex carrea

2 Dusrante de I votacin amicipada

(desde el 7 de Julio al 14 de Julio}

3.E1 peopio dis de las elecciones (19 de Julio)

e atres)
Es por il que, cads junt electoral, csti
desarvallando su papelcta de mucstra, por ejemplo,
en el Condada de Mentgomery y Prince George, 1a
Papelets de mucsir e bilingle, n b atros
comdados no et en espaBol pera 1 hay recursos.
que sied poede saliciar.

Cuiinta e la poblacién apta para el sjercicio del
e e e i 18

o o e Maryland sy apreximadamerne 4
millones de personas inscrites para votar.
oo ol Eomiode Uy, by skl

JULIO 2022

———

por pr
Primer debe i a |a Justa Electoral local o buscar en
Entermet com imseribirse para votar

Asimsseno, pusds it 3 la Junia Estatal de Maryland

b3 biblionecas piblicas, en 1 oficinas postabes o
o va 3 sacar I icencia de mansjo e
el MvA

JULIO 2022

e pracdo decir
e, I comunidad latina en uml.mu Prorimel
asmeto, e ey grasde

ZPurgque ex necesario el Voto Hispana?
s clave,

]L"Q

I\

deciden lox repeesentanies 2 mivel local del Consejo,
ef Ejecumivg, s Diputados, los Delegados o pivel

estatal, par Lo tanie, estas checs
importancin, comparsdo. nivel federal que & 13

cianes, tienen tanta

e importante que i s person e ciudadano, sea
macido o aturalizado, se inscriba ¥ vole. pocue
tambin eatin represcotanda o s seres queridos de
= bogar, s vecinos, smigos y e impoctaate
tambin en las clecciones locales en donde se

28

Por lo tanke, invito 8 que = inscribas, s sequisitos
san ser ciudsdmno, ener, i 16 a0 y vivie en
e Esado de Maryland.
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LOCAL

LA FORMA MAS EFECTIVA DE HACER OIR LA VOZ DE

LOS HISPANOS ES VOTANDO

$:1-130. % 2 ¢ i o s Gt CHSE s s I -
Coold Asocsmnes LLC y P g i oy s o s e e e s
BALT[MO D Cabriels o Marpland Larias Unidos vt syt ey o pr i
% % & & & MARYLAND 2022 # + % & % n resaves o probl s e e afecan i, rk\mmdcm\nmm agencia et e
L commidnes L : Te preccupa mayeru
Enire cst de b familin, .m.,.(u,m _m-.-,..d,....f-
‘ e Tvalo e locr b peres
L Marylamd i i e vivicnda yc kil condiciones borels, mpact realen s femas que ¢ afectin E1 19 de ko (o e o priod e voto atic
i gt iDisfruta el verano en la Biblioteca e ey g e e
da s ER. UL y ctros cargon: con programas en espaiiol! mmigraciin ctss sgence e s prblemas mis L L mis oo de U
: d LS e e Eoudon Unadn y com e uet secral ¢ drd o papeles B voacin 3
“Tome nota de las siguientes fechas claves: articipa en eventos en tu dioma para Summer Brea hﬁludu:pﬂumxnw' i poser de wen  boligrae P
218014 de i Votaeiie Aticipada Baltimore.jApunta tus actividades en Beanstack para oo sy,
e e ke i iy . poder ganar premias! x.m;.mpmm.mmm i o g ehge. Luog msert  papelets ya marenc en el
por pes lugar de == Programas en espafial: atines s © oe e
otasite, asja de cniregs de Boletas o 3 jinte eloctoct! local B (Varmos alecdodor de las Amérkas con .23 Andres! giies e gty ot o Ildei tos por ¥ i
19 i e D e i Elcmios e de voto por o ot popelet e o e seguricd
o— 4 I que todos s cleye fnesde Porcormeo-

buscar mis informacién y recursas por favor visite la web oficial The

Pifatas can a5 Ariesanas - Flores de hojas de mais - flores de tefa

deshaizchadas

chudadanos dlegibles plmdtn\ orar - jences su

emmana veto s

Para votar por comeo, I Junts Electora debe secibir

g . 19 de julio: ln de lms clesciones tu solicitud de baleta de “vato por comeo” astes del
Asciielbarioes surylsad gon represeaiar en cangos piblicos. E1 19 de julio se Para e 2 Jusive Luegs gt co
Summer érea Batmare e un pragrama grauitoy dvertdo que reslizarin 2 cleceiones primarias y I Jents
premueve s et en b amamidod Regreeyreibe u it e prrt piehrls ety e B G loota s s §
e A o okt o s st s gz o o Lo v s feeha de I leveion grneral tarjende identifcacion emisda por MYA, pusdes
. podin qu bc envicn un belea de "vola por coreo”
Registate en ines: rotibray rg/mammer break tectorl cOué y votar? bolera de
= en pessana en  cursal ocal. Miles de latinos clegibles para voar en Marylsnd  Tendrds e comnpletas & o i n inca g :
odavia o ideaticare. Tambi .
Este dato.cs importante, y hasty i conducir de Maryland.

w ENOCH mm‘rﬁee LIBRARY

1. Vote con
anticipacién

estar presemies pars

emitido por

En umos dias te lisgari  boleta slecton y, cuando

Meela y sigue las instruc-

espacios de poder politicn. Cusndo slguien 5a vota.
ecide b tener pode

Cima registrarte?

s pumcomplcace y devlvrtape oo
pn

afectarin en el e,

E primmer pase pasa lograr carmbiar nesia realidad

e segisirarnan y votar

st problcmns denfaaics o b e < cnfcstan
Iatinas solo se

Puedes registrane para vour, sy accesible y
seguramente tengs ues Iocacsn cerea de tu hogar

ya babrie i ool
ots hoy! Recuerd

Pucdes regicirare para votar
del Estado de Maryland s

cal St o sabes démde e, pucdes buscar ot inernet

eqqitmiva

Tami s i Ve

jas, haries y artie
2. Vot g 4
cu?r:u":r Dia ge‘gt&::cién Baltimore y sus alrededores, puerta a puerta a Honduras! 1.t\'l‘o'te CP‘;‘I 2. Vote por
buzén electoral antesde las 8 anticipacion correo o
LLAMENOS HOY MISMO0! ™ buzbnelectoral

et |
19DE ||
s | { 443-169-4251
: Veronica
) viturans@iciout com

‘Somos una compaia responsable y Segura con 15 aiios de
experigncia, enviando un poquite de su amor  sus seres queridos.

| JuLig_
e

??-&]‘ DROP BOK
7-14 o @

— :

JULIO 2022 19

JULIO 2022 8

Envie su papeleta
por correo o
depositela en un
buzdn electoral
antesde las

8 p.m. del
19 DEJULIO

Las Elecciones Primarias

2022 en Maryland son el

Votar es facil.
Votar es seguro. -

5

Las Elecciones -
Primarias en
Maryland son el

Votar es facil. Votares seguro.

(

Dia de la Eleccién
antes de las 8 p.m.

de pu
memgranis o v e s ) et

3.Voteel

‘uND S LaTING
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o
Ultimo dia para pedir tu papeleta
y votar por correoen las
primariasdeMD _

gg’__

Vote el
Dia de la Eleccidn,
el19 de julio,
hasta las 8 p.m.

ELECTIONS.MARYLAND.GOV/2022

h 1600 AM, biiscanos en FB, Twitter & Instagram: @agendaradiode Esciicha en Tuneln Radio: Agenda Radio

s S B oo

Viernes 8 de julio a

lasganlporIHSIJvel'

% Milagros Meléndez Now
¥ O Public

Faltan pocos dias para las elecciones pri...

29000 E
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Agenda was live.
Yesterd 01AM - @

Buen dfa. Hoy es martes de 19 julio de 2022. Dia de elecciones primarias de
Maryland. También dfa 146 de la invasion de Rusia a Ucrania. El precio promedio de
la gasolina es $4.49, bajé 3 centavos. Esta es la Agenda

Samuel Galvez
-

Sintoniza 1600 AM, bliscanos en FB, Twitter & Instagr|

76 Comments 42 Shares

7> Share "

@O® You and 12 others

o Love

D Comment

\ Chelegonzalez sid
30m-Q

Las primarias de Maryland son este 19 de Julio entérate acd como votar y la
importancia de tu voto

Chele Gonzalez

Cool & Associates LLC is live now.

32m-Q

jLas elecciones primarias en Maryland se acercan (jel 19 de julio!) y su voto
importa!

;Usted sabe si califica para votar? ;Entiende el proceso de inscripcién p... See
more

Maryland Latinos Unidos
20h-Q

iHoy es el dltimo dfa para pedir tu boleta si quieres votar por correo! Puedes pedirla
a través de este link > > httpsy/bitly/3yYtva3i

Recuerda que hay TRES MANERAS de votar:

1. Vota con Anticipacion, en un centro de tu condado o tu ciudad, del 7 al 14 de
Jjulio.

2. Vota por Correo. Para esta opcién debes solicitar una papeleta, y HOY 12 de julio,

es el ultimo dia para solicitarla. Para votar, envia la boleta por correo o depositala en
un buzén electoral hasta el 19 de julio.

3. Vota el Dia de la Eleccidn: 19 de Julio

iHagamos que la voz de la comunidad Latina de Maryland se escuche en estas
Elecciones Primarias!

MARYLAND
VOTA
-2022- &
1. Vote con 2.Vote por 3.Voteel
anticipacion correo o Dia de la Eleccion
buzén electoral antes de las 8 p.m.
S e o
7-14 K5 19DE
JULIO JuLlo

o

Chispa Maryland

2h-Q
Faltan pocos dias para las elecciones primarias y nuestra participacion es hoy jmas importante
que nuncal

Por tal motive queremos invitarlos cordialmente mafana, viernes & de julio, de 9a 10 am, al

Facebock Live titulade “Su Voto Importa, Sepa Cémo Votar", Este evento virtual en espafiol es
gratuito y tiene como objetive informar a la comunidad latina de Maryland los detalles sobre
cémo, dénde y cudndo votar el préximo 19 de julio y la importancia de su participacién.

El evento contard con la presencia de Dra. Gabriela Lemus, de Maryland Latinos Unidos; Dr.
Ramon Palencia-Calvo, de CHISPA: Dr. Gilberto Zelaya, de la Junta Electoral del Condade
Montgomery. Francisco "Chele” Gonzalez, de Los Reyes de la Mafiana: y Veronica Cool de Cool &
Associates LLC.

iLos esperamos a todos el viernes 8 de julio a las 9 am por Facebook:
https://fb.me/e/4euT1quHG! Y les pedimos su colaboracién para que nos ayuden a compartir la
infarmacion del evento a través de sus redes sociales y contactos, para que mas personas puedan
informarse sobre el proceso de votacidn

Su Voto
Importa.
Sepa Cémo Votar.

Gilberto Zelaya, Ph.D.
Junta de Eleccianes del
ot

iLas elecciones en Maryland se acercan
y su voto importa!

4 Usted sabe si califica para votar?

¢Entiende el praceso de inscripcion para las
elecciones primarias?

alencia-Calva  Veronica Cool
Especiatista
en Estrategia Hispana,
Cool & Assaciates LLC

viernes, spesuio/9aM  E

Nuestro panel de expertos contestara todas sus
preguntas para que pueda participar en las
elecciones de Maryland.

FRI, JUL 8 AT 8 AM UTC-03

Su Voto Importa. Sepa Cémo Votar @ Going ~
Milva is going
@ Youand 1 other

1l Like (J Comment 2> Share
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Print Assets

Maryland's 2022 Primary

Electionis July 19
1.VOTE EARLY 2.VOTE BY MAIL 3.VOTEON
BEFORE ELECTION DAY Requestyour ELECTION DAY
Visit an early voting center ballot by July 12 Go to your assigned
between 7 a.m. and 8 p.m. on Returnittoa dropbox or polling place between
postmark it by July 19 Ta.m.and8 p.m.on

JULY 19
7

For information about voter registration, voting and
dropbox locations, and more, visit vote.md.gov/2022.

29



Maryland’s 2022 Primary
Electionis July 19

1.VOTE BY MAIL 2.VOTE BY DROPBOX 3.VOTEON

Request your Request your ELECTION DAY
ballot by July 12 ballot by July 12 Go to your assigned
Ballots must be postmarked Returnittoa dropbox by polling place between
by 8 p.m. on July 19 8p.m.onJuly 19 7a.m.and 8 p.m. on

[ [

PR \ [ !r_._ q
i S BN
- JULY 19

=

Forinformation about voter registration, voting and
dropbox locations, and more, visit vote.md.gov/2022.
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